WHAT IS CULTURE?
Culture is made up of ideals, values, and assumptions about life that guide people's behaviors. Culture is made by people. Culture is transmitted from generation to generation, with the responsibility for transmission resting on the shoulders of parents, teachers, and community leaders.
THE RELEVANCE OF CULTURE
In the twentieth century, the study of adolescents and emerging adults was primarily ethnocentric, emphasizing American values, especially middle-SES, White, male values (Spencer, 2000) .
One example:
-Ethnocentrism-the tendency to favor one's own group over other groups-is the American emphasis on the individual or self.
CROSS-CULTURAL COMPARISON STUDIES
Involve the comparison of a culture with one or more other cultures, which provides information about the degree to which the development of adolescents and emerging adults is similar, or universal, across cultures, or the degree to which it is culture-specific (Shiraev & Levy, 2007 
MODELS OF CULTURAL ADAPTATION Assimilation
Occurs when individuals relinquish their cultural identity and move into the larger society.
Acculturation
Cultural change that results from continuous, firsthand contact between two distinctive cultural groups.
Alternation
Assumes that it is possible for an individual to know and understand two different cultures.
Multiculturalism
Promotes a pluralistic approach to understanding two or more cultures. (1) Prejudice, discrimination, and bias because of their ethnic minority status (2) The stressful effects of poverty.
MODELS OF CULTURAL ADAPTATION RITES OF PASSAGE

DIFFERENCES AND DIVERSITY
The emphasis often placed by society on the differences between ethnic minority groups and the White majority has been damaging to ethnic minority individuals (Banks, 2006 lives.
• On average, youth spend 6 ½ hours a day (44 ½ hours a week) with media while spending only 2 ¼ hours a day with parents and just 50 minutes a day on homework.
• Two-thirds have a TV in their bedroom • About 50 percent have a TV, a VCR/DVD player, and a videogame player, while almost one-third have a computer.
THE MEDIA AND TECHNOLOGY • Use of Media
The average U.S. adolescent lives in a home with: 3.6 CD or tape players 3.5 TVs 3.3 radios 2.9 VCRs/DVD players 2.1 videogame consoles 1.5 computers.
Of all the newly developed technologies available, the most time was spent watching TV Older adolescents spend more time listening to music and using the computer • Experimental research
• Provides evidence that viewing television violence can increase aggression.
TELEVISION AND VIOLENCE
• The television that young children watch may influence their behavior as adolescents.
• There is increased concern about children and adolescents who play violent video games, especially those that are highly realistic.
TELEVISION AND SEX
• The number of sexual scenes on TV nearly doubled from 1998 through 2004 (Kaiser Family Foundation, 2005 ).
• Watching television sex can influence adolescents' sexual attitudes and behavior.
• Television teaches children and adolescents about sex (Brown, Halpern, & L'Engle, 2005 ).
• The overall conclusion about adolescent exposure to sex in the entertainment media is very negative (Collins, 2005 • Self-defeating tastes/preferences
• Television attracts adolescents to entertainment, sports, commercials, and other activities that capture their interest more than school achievement.
• Adolescents who are heavy TV watchers tend to view books as dull and boring (Comstock & Scharrer, 2006) .
TELEVISION AND ACHIEVEMENT
• Some types of television content-such as educational programming for young children -may enhance achievement.
• Such as Sesame Street and Mr. Rogers' Neighborhood
